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Opinion
Consumer Agency Wins Court Case against CashCall
The fight for fair lending got
a big boost on Aug. 31 when a
federal court rejected a payday loan collector’s attempt to
evade consumer laws. The decision against CashCall, a California-based online payday
and installment lender, upheld the Consumer Financial
Protection Bureau’s (CFPB)
authority to investigate and
fine lenders for unfair, abusive or deceptive practices.
The court ruling is a key
step in a legal battle that began nearly three years ago.
In December 2013 and for
the first time, CFPB sued to
secure consumer refunds of
illegally collected money. According to the filing, “defendants engaged in unfair, deceptive and abusive practices,
including illegally debiting
consumer checking accounts
for loans that were void.”
CFPB charged that California-based CashCall, its subsidiary WS Funding LLC,
affiliate Delbert Services Corporation, a Nevada collection
agency were all the same ownership. Loans ranging from
$850- $10,000 were sold with
upfront fees, lengthy repayment terms and interest rates
as high as 343 percent. CFPB
charged that these loan terms
violated state laws in at least
16 states that had in place licensing requirements, interest rate caps — or both.
As early as 2009, CashCall
also partnered with Western
Sky Financial, another company, to claim that tribal law

Charlene
Crowell
NNPA
Columnist
rather than state law applied
to their loans. Readers may
recall a series of television
ads promoting Western Sky’s
quick and easy loans.
The federal court disagreed
and dismissed challenging
arguments, finding CashCall
to be the true lender. The re-

“

trict of Columbia and 14 states
where
excessively-priced
payday loans are not allowed.
Collectively, these states save
more than $2 billion a year
that would otherwise be spent
on payday loan fees.
That’s a good thing for consumers.
Consumer advocates are
celebrating this important
victory. It is one that upholds
the importance of strong state
laws and effective enforcement.
“This important ruling validates the right of states to
protect their citizens from

The noticeable presence of payday
lenders in Black and Latino communities indicate that our people
are being targeted to become financial victims

lationship with Western Sky
was tantamount to a “renta-bank” scheme. In part the
ruling stated affected states
“have expressed a fundamental public policy in protecting
its citizens.”
CFPB’s late summer court
victory is similar to another
recent enforcement action by
the Maryland Commissioner
of Financial Regulation. In
that state’s court, CashCall
was found to be a lender that
tried to evade state usury limits by using the rent-a-bank
scheme.
Today, there are 90 million
people who live in the Dis-

predatory loans, whether
they are made online or at
a storefront”, noted Diane
Standaert, director of state
policy and an executive vice
president with the Center for
Responsible Lending. “It reinforces the common sense concept that people should not be
harassed for debts they do not
owe. Both states and the CFPB
must continue to enact protections against unfair lending and collection practices.”
The court ruling also comes
when the deadline for public
comment on payday lending
approaches. CFPB will ac-

cept comments from citizens
and organizations that have
concerns about payday and
high-cost, small-dollar loans.
An online portal can accept
comments at: http://stoppaydaypredators.org/crl/.
The deadline for public comment is October 7. If anyone
doubts how these small-dollar
loans cause so much financial
harm, consider these facts:
• Over $3.4 billion in excessive fees are drained from
payday borrowers each
year.
• Nearly 1 in 4 payday borrowers rely on either public assistance or retirement benefits as an income
source.
• Payday borrowers are more
likely to experience bank
penalty fees, delinquencies
on other bills, and delayed
medical care.
All too often across the
country, payday storefronts
ply their trade in Black and
Latino neighborhoods. The
noticeable presence of payday lenders in our communities indicate that our people
are being targeted to become
financial victims. I would
challenge anyone to identify
areas dominated by high-income consumers have a comparable number of payday
stores.
Starting now, choose not to
become a payday victim. If
there was ever a time to speak
up or speak out on predatory
lending, don’t miss the Oct. 7
deadline for comments.

Richard Cordray’s Testimony Before the Senate

T

his week, Consumer Financial Protection Bureau (CFPB) Director
Richard Cordray delivered before the Senate Committee on Banking, Housing,
and Urban Affairs in Washington, DC.
Below, please find his written testimony:
Chairman Shelby, Ranking
Member Brown, and members of the Committee, thank
you for the opportunity to
speak with you today. In these
brief remarks, I will discuss:
(1) what our investigation
found about the sales practices at Wells Fargo; (2) what we
are seeking to achieve by our
Order; and (3) some initial
thoughts about what further
steps need to be taken to improve the culture and practices of the banking industry.
On Sept. 8, 2016, the Consumer Bureau, together with
our partners at the Los Angeles City Attorney’s office and
the Office of the Comptroller of the Currency, took an
enforcement action against
Wells Fargo Bank. Our investigations found that, in
order to meet sales goals and
collect financial bonuses for

Richard
Cordray
Director,
Consumer
Financial
Protection
Bureau
themselves, employees of the
bank created unauthorized
deposit and credit card ac-

“

ed applications for 565,443
credit card accounts that may
not have been authorized, by
using consumers’ information without their knowledge
or consent. These activities
caused some consumers to
incur fees. Even apart from
that, they represent a staggering breach of trust and conduct that should never occur
at any bank. Wells Fargo has
demonstrated the epic scope

They represent a staggering
breach of trust and conduct that
should never occur at any bank

counts, enrolled consumers
in online banking services,
and ordered debit cards for
consumers, all without their
consent or even their knowledge. Some of these practices
involved fake email accounts
and phony PIN numbers.
The fraudulent conduct occurred on a massive scale. As
detailed in our Order, Wells
Fargo opened 1,534,280 deposit accounts that may not
have been authorized, including transferring funds from
some customer accounts without their knowledge or consent. Wells Fargo also initiat-

of its failures by terminating
at least 5,300 people thus far,
including branch managers
and managers of managers.
The gravity and breadth
of the fraud that occurred at
Wells Fargo cannot be pushed
aside as the stray misconduct
of just a few bad apples. As
one former federal prosecutor has aptly noted, the stunning nature and scale of these
practices reflects instead the
consequences of a diseased
orchard. As our Order describes, Wells Fargo built and
refined an incentive-compensation program and imple-

mented sales goals to boost
the cross-selling of products,
but did so in a way that made
it possible for its employees
to pursue unfair and abusive
sales practices. It appears that
the bank did not monitor the
program carefully, allowing
thousands of employees to
game the system and inflate
their sales figures to meet
their sales targets and claim
higher bonuses. Rather than
put its customers first, Wells
Fargo built and sustained a
program where the bank and
many of its employees served
themselves instead, violating
the basic ethics of a banking
institution, including the key
norm of trust.
Our Order accomplishes
several things. First, the kind
of detail that we always make
it a point to provide in our
enforcement orders exposes
Wells Fargo’s illegal misconduct, including its scale, for
all to see for themselves. It
has spawned vigorous public scrutiny over the past two
weeks that no doubt will continue.

Read the rest of this commentary at
TheSkanner.com
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Goldman Sachs’ ‘10,000 Small Businesses’ Program Spurs Economic Growth
Program offers practical, hands-on business education and partners with NAACP and Urban League

I

n 2010, Goldman Sachs
launched the “10,000
Small Businesses” program to help business
owners unlock their potential for growth and
job creation by providing
greater access to business education, financial
capital and support services.
Six years later, the $500
million initiative continues to empower small
business owners – from
startups to seasoned
companies – with the
tools they need to achieve
higher levels of success.
In December, NAACP
National President and
CEO Cornell William
Brooks announced that
his organization would
join the initiative and
utilize the NAACP’s
network of 2,200 local
chapters and state conferences to help inform

“

The program is based
on the broadly held view
of leading experts that
greater access to this
combination of education, capital and support
services is the best way
to address barriers to
growth.
“The easiest way to
describe the program is
that it’s a practical handson business education
on your business,” said
Sonia Moin, program
manager at Boston-based
Initiative for a Competitive Inner City – or ICIC,
which has partnered
with Goldman Sachs on
the “10,000 Small Businesses” program.
“In the room, the small
business owners learn
from other business
owners who are facing
similar challenges including growth opportunities, access to capital
and [hiring practices].”
Moin said that the
program
curriculum,

work together to support
small
businesses, which
comprise 99
percent of all
U.S. employer firms and
which account
for more than
half of the private sector’s
net new jobs
over the past
two decades.”
More than
1,800
businesses across
the
United
States
were
surveyed for
the
report. GS1 Alumni from the Goldman Sachs “10,000 Small Businesses” gather at a recent program in Philadelphia with city
Most
were officials and a top Goldman Sachs executive.
“10,000 Small
Businesses”
can have on their busi- es within 18 months of enabling her business to
participants,
add 110 new jobs.
who reported that ob- ness,” Moin said. “Many graduation.
Another small busiIdeal candidates are
taining capital remains a small business owners
say they don’t have the small business owners ness owner who recentbig hurdle.
The study also found time to dedicate to a pro- with more than $150,000 ly graduated from the
that small businesses are gram such as this, but we in revenue and have program saw a 120 perfour times more likely to try to convince them why been in operation for at cent increase in revenue,
helping to add 17 new
the return on investment least two years.
Qualifying businesses jobs.
is important, if they want
“We’re getting the retheir business to grow. also must demonstrate
It’s important to step that they employ four or sults we want,” Moin said.
away from the business more workers and have “On average, when our
in order to work on the a scalable business mod- alumni graduate, in six
el and a commitment to months, approximately
business.”
69 percent of them reTo date, over 6,500 grow and hire locally.
The initiative has a port growing revenue
small businesses have
been served across 31 wealth of success sto- and 48 percent of them
sites. More than 99 per- ries with Moin pointing report that they’ve added
cent of participants grad- out how one of the small jobs.”
For more information
uate and more than half business owners who
go to a bank for capital of the businesses report- graduated from the pro- or to apply for the proneeds. Looking across ed increased revenues gram saw her revenue gram, visit www.10KSall sources of capital, and expanded work forc- increase by 658 percent, BApply.com.
survey respondents apply for a median amount
of $100,000, but receive
only 40 percent of what
they seek. Business owners say that they need
more flexible loan terms.
Further, business owners find regulation both
difficult and time-consuming. On average, four
hours per week is spent
dealing with government regulations and tax
compliance, which totals
over 200 hours per year.
With
the
launch
of ”10,000 Small Businesses” at Babson College, which is the program’s national cohort,
business owners from
all 50 states now have the
opportunity to participate, Moin said.
This model of the
program is delivered
through a blend of online and in-person sessions and is intended for
business owners located
beyond the reasonable
driving distance of a locally delivered program.
“The program helps to
address the challenges
faced by all small business owners, and our
goal and the goal of all of
our partners is to make
them aware this resource
exists and the impact it
GOLDMAN SACHS

By Stacy M. Brown
NNPA News Wire

‘It’s important to partner with these organizations…they are the community ambassadors.
I can show up in a market and the small business owners are not going to know me, but
they may know someone from the NAACP or
the Urban League’

and recruit small business owners to join the
program, which provides
intensive
specialized
business management
courses for applicants
and opportunities to access capital.
“Small businesses are
the lifeblood of every
neighborhood and community,” Brooks said in
a news release. “Supporting their growth
and ability to thrive will
only strengthen the communities in which those
businesses call home and
provide
much-needed
economic opportunity to
the existing and future
employees of those businesses.”
In getting the word
out about the program
to local communities,
Moin said they always
partner with local and
national entities like the
NAACP and the National
Urban League, particularly where the membership is primarily African-American.
“It’s important to partner with these organizations…they are the community
ambassadors,”
she said. “I can show up
in a market and the small
business owners are not
going to know me, but
they may know someone
from the NAACP or the
Urban League.”

designed by Babson College, one of the top entrepreneurship colleges in
the country, enables participants to immediately
apply the lessons they’ve
learned that day in a real
world business environment.
The “10,000 Small
Businesses” program is
currently operating in
Cleveland, Chicago, DalHouston,
las, Detroit,
Long Beach, Los Angeles, Miami, New Orleans,
New York City, Philadelphia, Rhode Island, and
Salt Lake City.
Approximately 62 percent of small businesses
in the United States have
four or fewer employees and the Goldman
Sachs initiative offers
enormous and largely
untapped potential in
creating new jobs and
generating
economic
development, according
to a recent report titled
“The State of Small Business in America” by Babson College.
“We all benefit if we
are able to foster a vibrant
entrepreneurial ecosystem that best
supports ongoing small
business growth and job
creation in America,”
Babson College President Kerry Healey said
in a statement. “Public
and private sectors must

Thank you to our advertisers
in this special edition
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Black Unemployment Rate Falls to 8.1 percent in August
By Freddie Allen (NNPA
Newswire Managing
Editor)

H

FREDDIE ALLEN/AMG/NNPA

T

he unemployment
rate for Black workers improved from
8.4 percent in July
to 8.1 percent in August,
according to the latest
jobs report from the Labor Department. Even
though the Black jobless
rate has decreased more
than a percentage point
since last year (9.4 percent in August 2015), it
is still nearly double the
White unemployment
rate (4.4 percent).
Nationally, the economy added 151,000 jobs in

Rep. Bobby Scott (D-Va.) said that ensuring that all Americans have
the opportunity to make a decent life for themselves and their
families is the central challenge of our time. This photo was taken
during a forum on criminal justice reform in Northwest Washington,
D.C. in July 2015.

August, but the unemployment rate remained
steady at 4.9 percent, the
same mark set in July and
June.
The labor force participation rate, which measures the share of workers that are employed
or looking for jobs, was
61.9 percent for Black
workers in August, an increase from 61.2 percent
in July and only a slight
uptick from the Black
labor force rate last year
(61.7 percent in August
2015). The participation
rate for White workers
was 62.9 percent in August, July and June and
has only edged up slight-

ly since last August (62.6
percent)
The
unemployment
rate for White workers
was 4.4 percent in August, the same mark set
in August 2015, and a
slight increase from the
4.3 percent rate recorded
in July.
The
unemployment
rate for Black men over
20 years-old was 7.6 percent in August, an improvement from 8.2 percent in July. The jobless
rate for Black women
over 20 years-old was 7.1
percent in August, which
was a step forward from
the 7.3 percent rate a
month ago.

ome Forward offers housing and support for our

Contact Home Forward for more

neighbors in need. Because with the stability of a

information or to learn about specific

home, individuals can move forward in life. Today, we are

opportunities, or for information about

more committed than ever to serving our community of

resources such as affordable training,

Multnomah County by providing hope, access, and the

technical assistance, and workforce

potential for a better tomorrow.

hiring and training programs.

To achieve our goals, however, requires the help of
our business partners. We frequently have contract
opportunities—particularly for minority, women-owned
and emerging small businesses—in the following areas:
• Professional Services
• Construction Services
• Social Services

The
unemployment
rate for White men over
20 years-old was 4.1 percent in August, the same
as July. The participation rate, which was 72
percent in July showed
no improvement. The
unemployment rate for
White women was 3.9
percent in August slightly higher than the 3.7
percent mark set in July.
The
unemployment
rate for Hispanic workers was 5.6 percent in
August 2016 a step back
from the 5.4 percent rate
set in July.
According to The Hamilton Project, an economic policy think tank at the
Brookings Institution,
the economy would need
to add 204,000 jobs every
month until May 2017 to
reach pre-recession employment levels.
In a statement about
the August jobs report,
Main Street Alliance,
a national network of
small business coalitions, noted that growth
in the retail and restaurant sectors signaled
“increased
consumer
confidence and spending
heading into the holiday
shopping season.”
The Alliance also reported that Washington state led the nation
in small business job
growth
and
Seattle
topped the list of metropolitan areas.
“With job creation and
small business success
widely attributed to consumer confidence and
spending, it is hard to ignore Seattle’s rising minimum wage and the role
boosting the wages of
the lowest-level earners
played in earning them
the top spot on the list,”
the Alliance statement
said.
The Labor Department
also reported upward
trends in several service
industries,
including
food services and drinking places.
Bill Spriggs, the chief
economist for the AFLCIO, a national group
of 56 unions that represents more than 12
million workers, noted
gains in fast food jobs
and in health care in a series of tweets last Friday.
“Despite whining about
minimum wage increases, fast food establishments gain 34,000 last
month, 312,000 over the
year,” Spriggs tweeted.
He suggested the Black
unemployment rate likely decreased, “for right
reasons,” because the
employment-population
ratio, which is the share
of the population that is
currently employed. also
improved from July (56.1
percent) to August (56.9
percent).
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REPORT: US Government Inaction is Hampering Economic Growth
Harvard Business School attributes tepid recovery on inability of White House, Congress to reach
agreement on economic programs
By JOSH BOAK
AP Economics Writer
WASHINGTON — As
the U.S. economy enters
its eighth year of its recovery from the Great
Recession, one major factor is slowing its growth:
Government gridlock.
That finding emerges
from a report by Har-

“

in the annual report .
“We have reached the
conclusion that the paralysis in the U.S. political system is one of the
gravest threats to our
economic competitiveness,” said Jan Rivkin, a
professor of business administration and co-author of the report.
The report defines

itiveness had dropped
from 71 percent in 2011 to
42 percent in 2015.
That share then rose to
50 percent this year.
There are still many
strengths that help fuel
U.S.
competiveness,
including
established
financial markets and
major research universities. But many of those
strengths
often
benefit
major
companies
and clusters
of
highly
skilled workers without
necessarily
spreading through the
entire economy.
The report found that
few Americans have developed opinions about
policies to improve economic growth. Fully 46
percent, according to

We have reached the conclusion
that the paralysis in the U.S. political
system is one of the gravest threats
to our economic competitiveness

vard Business School
being officially released
last week.
The report concludes
that the tepid pace of the
recovery
increasingly
reflects the inability of
President Barack Obama
and the Republican-led
Congress to reach agreement on programs to bolster U.S. competiveness
worldwide.
Prosperity has become more concentrated
among fewer Americans,
and the nation’s competitive edge is slipping as
factors that have helped
drive growth in the past
are viewed as worsening.
The U.S. political system,
tax code, health care system, public schools, regulation and infrastructure
are now all viewed as
weaknesses for the economy, according to surveys of Harvard Business
School alumni, students
and the public compiled

competitiveness as being characteristic of an
economy that enables
companies to succeed
in domestic and international markets while
raising living standards
for average people.

“

Rep. Bobby Scott (D-Va.) said that ensuring that all Americans have the opportunity to make a decent
life for themselves and their families is the central challenge of our time. This photo was taken during a
forum on criminal justice reform in Northwest Washington, D.C. in July 2015.
Rivkin said those responses point to the com-

Prosperity has become more concentrated
among fewer Americans, and the nation’s
competitive edge is slipping

One challenge is that
while average Americans depend on education, roadways, public
transit and health care to
thrive, the survey found
those parts of the economy to be weakening.
A greater share of Harvard alums say the economy is becoming less
competitive, reversing
improvements
documented in prior reports.
The proportion who expect declining compet-

the report, held no opinion about infrastructure
spending, a vital need
touted by both Hillary
Clinton and Donald
Trump on the presidential campaign trail.
Majorities failed to
register any opinion
on creating a sustainable federal budget, fixing distortions caused
by trade, rewriting the
corporate tax code or
streamlining regulations
for businesses.

plexity of the issues and
the lack of information
in the public debate.
The findings dovetail
with signs that the election is causing many
companies to hold back
on spending.
Roughly a third of U.S.
chief financial officers

surveyed said their companies will limit their
investment plans until
after the election and
the new president shows
how he or she will govern, according to a poll
released last Wednesday
by Duke University.
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Black Transit Worker Campaigns to Increase Diversity in Union Leadership
Demographic shifts in union membership have not translated to demographic shifts in union top brass
By Stacy M. Brown
NNPA Newswire Contributor

K

eith Bullock, a bus operator for the Washington
Metropolitan Area Transit Authority (WMATA),
wants to transform the leadership of his local union and
push for greater diversity in
top labor positions nationwide.
According to a 2013 report by
the Labor Center at the University of California at Berkeley,
Black workers are more likely
to join unions than non-Blacks.
“These differences were
magnified when limiting the
analysis to the ten most pop-

“

pared to non-Blacks,” the report said.
In the northeast, union density for Black workers is 23.8
percent compared to 16.5 percent for non-Black workers.
Bullock, born and raised in
Southeast, Washington, D.C.,
is campaigning to become
the next Recording Secretary
in the Amalgamated Transit
Union Local 689, which represents operators, clerical,
paratransit and maintenance
workers in the Washington
D.C. area transit system. The
position is one of three elected positions in the powerful
union.

Black workers have been, for the
working class as a whole, the canary
in the mine…What befalls the Black
worker inevitably confronts the
bulk of the working class

ulous metropolitan areas in
the United States. Among U. S.
workers, Blacks were 19 percent more likely to belong to
unions than non-Blacks; however, among workers in the
largest metropolitan areas,
Blacks were 42 percent more
likely to belong to unions com-

The election is scheduled for
Sept. 21.
“Labor unions have taken
a kind of twist in the route to
bringing together individuals,” said Bullock, who has
worked for more than 11 years
in transit and served as union
shop steward and executive

board member for Local 689.
“Today, the union leadership is
more a ‘me’ and ‘my’ attitude.”
While Bullock campaigns
for a leadership position in his
Washington, D.C.-based union,
the election has far-reaching
implications for other trade
groups.
In 2015, the Black Labor
Collaborative, a group of influential African American
leaders from major labor organization, released a white
paper that said, “Black workers have been, for the working
class as a whole, the canary
in the mine…What befalls the
Black worker inevitably confronts the bulk of the working
class.”
The paper also suggested
that the, “the Achilles’ heel of
organized labor has been its
failure to respond to attacks
on Black workers and its inability ‘to recognize that the
Black working class is, indeed,
a component of the larger
working class and not some
marginal category.’”
Bullock said that the powersthat-be are more concerned
with maintaining power than
they are about the workers.
During elections, Bullock said
that group leaders will run
a five-person slate for office,
tying all of the positions to-

Keith Bullock is campaigning to become the next Recording Secretary in the
Amalgamated Transit Union Local 689, which represents operators, clerical,
paratransit and maintenance workers in the Washington D.C. area transit system.
gether to form, “a clique where
there’s no accountability.”
The married father of five
wants to push for greater
transparency in leadership,
increase benefits and improve
the quality of life of his fellow
transit workers in the region.
Bullock’s mission is to ward
off attacks on pensions, ensure
adequate and affordable health
care and fair wages for workers and to provide solutions
for inclusive management and
employee relations.
His appreciation of history
can also be an advantage, as
Bullock noted the distinct ties
that labor unions have with
the Civil Rights Movement.

“I know that during the
height of the Civil Rights
Movement in the 1960s there
was strong solidarity and support from the leadership of
the AFL-CIO with Dr. Martin
Luther King and the Southern
Leadership Conference,” Bullock said, noting that King’s
assassination in Memphis occurred during a struggle over
the labor rights of primarily
African-American sanitation
workers.
Bullock said that the unions
adopted some of the organizing traits that became prominent during the Civil Rights

See TRANSIT on page 7
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SBA: Six Cities Launch Their “Startup in a Day” Solutions
Los Angeles creates an open source business portal with $250,000 prize Keith Bullock says
Small Business Association
WASHINGTON – Six cities: Los Angeles, Boston, Milwaukee, Salt Lake City,
Washington, D.C., and Jackson, Michigan have launched their “Startup in
Day” (SIAD) solutions making it easier
for businesses to get started. Several
additional cities will be launching their
solutions over the next month.
“I joined President Obama last summer in calling on our colleagues at city
halls and in Native American communities across the country to pledge to
make it easier for every entrepreneur
to start a business by building streamlined, business-friendly, online tools.
I’m so pleased to see nearly 100 cities
and communities have taken the pledge
and many are now implementing their
solutions,” said SBA Administrator Maria Contreras-Sweet. “I’m encouraging
more cities, large and small, as well as
Native American communities to join
this initiative and take the Startup in a
Day pledge.”
Last year, as part of the initiative, 25
cities and two Native American communities were each awarded a $50,000
prize as part of the Startup in a Day –
Start Small prize competition. One city,
Los Angeles, was awarded a $250,000
prize as part of the Startup in a Day –
Dream Big prize competition. For both
competitions, each winner was funded
based on their proposed ideas on how
to meet the SIAD competition challenge. These ideas have evolved over
the last several months resulting in a

variety of solutions.
“I am particularly pleased the City
of Los Angeles took on the additional
challenge of creating an online tool
that is open-source and can be shared
with cities and communities across the
country. This effort will make it possible for even more entrepreneurs to
have better access to the information
and services they need,” said Contreras-Sweet.
Los Angeles officially opened their
business portal today (http://business.
lacity.org/). The LA Business Portal is
an online resource for entrepreneurs
looking to start a business in LA or
businesses looking to grow their operations. It entails key product features
such as the Start Up Guide, which provides a roadmap for business registration based on answers to questions
around business types, Starter Kits
which are quick how-to-guides supporting the most popular business
types in the city, a Resource Library, as
well as content pages related to how to
plan, manage, or grow a business. Several unique visual elements are also
built into the site to engage the user
and navigate them through the content
on the site.
Los Angeles’ code, as well as code
from other open-source SIAD solutions, can be found on GitHub at https://
github.com/StartupInADay
Business portal links for other
launched cities:
• Boston:
https://www.boston.gov/
starting-business

• Jackson, MI: http://buildmybusiness.
cityofjackson.org/
• Milwaukee:
http://city.milwaukee.
gov/StartSmart
• Salt Lake City: http://www.slcgov.
com/buslicense
• Washington, D.C.: https://business.
dc.gov/
Each of the Startup in a Day winners
and nearly 100 additional cities have
taken a pledge to work towards meeting the Startup in a Day challenge.
To help with these efforts, cities and
communities that take the Startup in a
Day pledge are invited to join the Start-

up in a Day Community of Practice. The
goal of the Community of Practice is to
connect cities on a peer-to-peer level
with other city staff that are creating
online platforms for business permits
and licenses. The Community is linked
via conference calls, webinars, and an
online discussion board. SBA, along
with the National League of Cities and
Code for America support the Community by connecting participating cities
with various, non-monetary resources.
For more details about Startup in a
Day visit www.sba.gov/startup. This site
will continue to be updated as solutions
are launched.

Transit cont’d from pg 6
Movement, but at times, union leadership has taken their eye off the ball.
“We kind of lost our focus,” said Bullock. “Once people get into leadership
positions, it seems they become like
management, like elitists, and that’s
the wrong attitude to have, because
the struggle continues every day.
Bullock continued: “You can never
get to a point where you are satisfied
and think you have done all that you
can do. You have to keep your eye on
the ball and know where you are going and how you’re going to get there
because otherwise you’ll be lost.”
Since the Civil Right Movement,
the membership of trade unions has
grown in racial and ethnic diversi-

ty, but that demographic shift has
not translated to increased diversity
among the top leadership in the trade
union movement in the U.S.
“Our leadership is majority White
and, when you look at it, I don’t think
we have a Black person that oversees
an international union, so it’s still
very much a struggle to have minorities in particular positions,” Bullock
said. “We’re on the frontlines, but behind the scenes, there are a lot of Caucasians.”
In addition to union leadership inclusion, Bullock said he’d like to see
more African-American and Latinos
strive to be owners of the businesses
that contract with the industry.
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Banks Focus More on New Accounts — and the Fees They Bring
By KEN SWEET
AP Business Writer
NEW YORK — When
Wells Fargo CEO John
Stumpf testifies before a
Senate committee hearing Tuesday, it won’t be
just his bank under fire
for turning friendly
branches into high-pressure sales centers. It’ll be
the entire industry.
Wells Fargo is in the
spotlight now after its
employees
allegedly
opened up to 2 million
bank and credit card accounts, transferred customers’ money without
telling them and even
created fake email addresses to sign people up
for online banking in an

“

dustry as a whole engages in high-pressure sales
tactics. Once customers
open a basic savings or
checking account, banks
give them the hard sell
to sign up for even more,
whether that’s a credit
card or a mortgage or a
retirement account.
Overdraft protection
was one common tactic,
former Wells bankers
said, telling customers
to open an additional
savings account to put
aside money to cover
overdrafts even though
the customer didn’t have
the resources to fund the
account. Or getting the
customer to open a new
credit card just for overdraft protection.

or want. But customers
at other banks made
similar complaints. Of
Bank of America customers, 31 percent said they
felt overly pressured
for products they didn’t
want or need. At both
Chase and Citigroup, that
figure was 27 percent.
“Bank of America, Citi,
Chase were all envious of
Wells’ ability to cross-sell
as well as they did,” said
Steve Beck, a managing
partner with cg42.
While customers complained of overly aggressive sales tactics, none
of the other banks have
been accused of wrongdoing except Wells.
The change in focus
for retail banks had been

Bank of America, Citi, Chase were all envious
of Wells’ ability to cross-sell as well as they did

effort to meet lofty sales
goals.
But cross-selling, as it is
called, is the lifeblood of
the entire retail banking
industry. Other banks
don’t face allegations of
fraud, like Wells Fargo
is, but experts say the in-

Pierce County
Washington

Surveys done last year
by consulting firm cg42
showed that roughly 40
percent of Wells Fargo
customers asked said
their No. 1 complaint
was employees’ constant
pushing of products the
customers did not need

taking place slowly for
years, but the financial
crisis that began in 2007
and the impact on banks
fueled faster change. The
Federal Reserve’s cutting
interest rates to nearly
zero gave the economy
a boost during the Great

PUBLIC NOTICE

It is the policy of Pierce County
and the Contract Compliance
Division to promote:
• An environment that
cultivates economic growth
and diversiﬁcation,
• Business development and
competition,
• Using local ﬁrms for goods
and services through the
competitive bidding process,
• Businesses to employ local
residents for public works
projects.

Pierce County gives public notice that
the County assures full compliance
with Title VI of the Civil Rights Act
of 1964, the Civil Rights Restoration
Act of 1987, and related statutes
and regulations in all programs
and activities. Title VI prohibits
discrimination based on gender, race,
color or national origin in programs
and activities which Pierce County
receives federal ﬁnancial assistance.
Pierce County Budget & Finance
615 S 9th Street, Suite 100
Tacoma WA, 98405
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Experts say the entire industry engages in high-pressure sales tactics similar to Wells Fargo’s

In this May 6, 2012, file photo, a Wells Fargo sign is displayed at a branch in New York. Wells Fargo is in the
spotlight after its employees allegedly created up to 2 million bank and credit card accounts, transferred
customers’ money without telling them and even created fake email addresses to sign people up for
online banking in an effort to meet lofty sales goals. When Wells Fargo CEO John Stumpf testifies before a
Senate committee hearing Tuesday, Sept. 20, 2016, it won’t be just his bank under fire for turning friendly
branches into high-pressure sales centers. It’ll be the entire industry.
Recession, but it also
eviscerated the banks’
ability to earn interest
income, spurring them
to seek out new forms of
revenue — often in the
form of fees.
And the more products a customer has, the
more potential there is
for a bank to earn fees.
Those could be the overdraft fees at a checking

account or management
fees of a retiree’s nest
egg. Another benefit for
the industry is that having several products with
a bank makes it more
difficult for customers
to leave and switch to a
new one, said Bob Hedges, a banking industry
consultant with A.T. Kearney.
To adapt to their new

business model, banks
have been physically transforming their
branches. Chase, Citi,
BofA and Wells have all
opened smaller branches with few, if any, teller windows for routine
transactions like depositing checks or account
inquiries that are more

See BANKS on page 10
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often handled at ATMs
or on the Internet. Instead, there’s more
square footage for personal bankers to assist
customers with their
needs — or possibly sell
them additional products. Wells makes a
point of calling its locations “stores” instead of
branches.
“Cross-selling is hard,
difficult work, but ulti-

“

the bank, a metric Wells
top executives would
highlight every quarter with investors. The
bank even had a “GrEight” program aiming
to raise that number
to eight. Wells never
reached that level.
Wells’ definition of a
“product” covers many
types of services, Hedges said. Online banking,
a savings account and a

Special Business Edition

Briefs cont’d from pg 12
week, Wells pledged to
end the sales goals program by the end of the
year.
Ruth Landaverde, a
former worker at both
Wells Fargo and Bank
of America, said the
pressure was intense at
Wells and at BofA.
She worked for Wells
Fargo from 2009 to 2010
at a division that sold
additional products like

Wells Fargo’s CEO has said the bad behavior
was isolated to only a handful of employees
and managers, even though Wells acknowledged that it had fired more than 5,000 employees for misconduct

mately it’s about keeping customers banking
with you,” Hedges said.
“But you also risk alienating your customers
when you cross-sell too
hard.”
Wells Fargo, familiar to customers for its
stagecoach logo, had
also long been known
in the banking industry for its aggressive
sales goals. The average
Wells Fargo household
had on average more
than six products with

checking account could
all be considered separate products at Wells.
Customers at other
banks usually have no
more than three products, said Hedges.
Wells Fargo’s CEO has
said the bad behavior
was isolated to only a
handful of employees
and managers, even
though Wells acknowledged that it had fired
more than 5,000 employees for misconduct.
After being fined last

credit cards to already
existing
customers.
Stress got so high that
Landaverde said she developed a tic in her eye
and sleep problems.
Landaverde said she
had to sell four credit cards and four auto
loans each week, as well
as three home mortgages or refinance submissions. She said the quotas were simply to keep
her job, not to earn any
substantial commission
or bonus.

Washington State
Economic Revitalization
Board Approves $2,353,500
in Grants
The Washington State Community
Economic Revitalization Board (CERB)
last week approved $2,353,500 for public infrastructure development and
economic feasibilities studies targeting business growth and job creation
in the Port of Camas-Washougal, Port
of Ridgefield, city of Woodland, Port of
Douglas County, and city of Colfax.
• Clark County - $1,700,000 loan and
a $300,000 grant to the Port of Camas-Washougal for 50,000-square foot
Industrial Building #18 construction
project. This prospective development project is to construct a new
50,000 square foot metal pre-fab
building, slab on grade, in Steigerwald Commerce Center. The estimated private investment is $1,000,000,
with an estimated 70 permanent jobs
to be created, as a result of this project. CERB funds were matched by
$3,750,000 in local resources.
• Clark County - $50,000 grant to the
Port of Ridgefield for Dark Fiber Optics – Needs Assessment/Feasibility
Study. This is a feasibility study to
assess the need, cost and rate of return related to constructing a fiber
optic broadband “loop” around the
Ridgefield Port District. CERB funds
were matched by $50,000 in local resources.
• Cowlitz County - $22,500 grant to

the city of Woodland for Downtown
Façade Improvement Plan. This feasibility study will conduct a market
analysis, develop a property inventory, review and revise existing city
codes, identify needed resources and
create a façade improvement program. CERB funds were matched by
$7,500 in local resources.
• Douglas County – $107,500 loan and a
$300,000 grant to the Port of Douglas
County for the Lot 17 Development
and Infrastructure Construction
project, for Salcido Enterprises. LLC.
This committed private partner project consists of installing power conduits and vaults, landscaping, and
storm water facilities; water line and
sanity sewer line extensions; roadway improvements. Salcido Enterprises, LLC will invest $10,000,000
in a 32,400 square foot building and
create or retain 47 permanent jobs as
a result of this project. CERB funds
were matched by $85,000 in local resources.
• Whitman County - $36,000 grant to
the city of Colfax for the Lower A
Street Industrial Park Wastewater
Siphon Engineering Plan. This is a
feasibility study to develop engineering plans for six wastewater siphons,
location analysis, cost-benefit analysis and site appropriateness for more
active warehousing use. CERB funds
were matched by $12,000 in local resources.
The release of CERB funds to these
projects is contingent upon each applicant completing specific pre-contract
requirements, such as finalizing other
funding sources and obtaining necessary permits.

MULTNOMAH COUNTY
Supporting community
empowerment, cultural diversity,
and social equity.

Increasing economic opportunities
for State of Oregon Certi�ied Firms
(minority-owned, women-owned,
emerging small business, service
disabled veteran, disadvantaged
business enterprise)

For more information contact:
Lee Fleming at 503.988.7540
lee.�leming@multco.us

Or visit us online at:
https://multco.us/purchasing/
bidsproposal-opportunities
or
www.pdxprocurementsearch.com
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Redskins, Rock Band Battle Government in Trademark Fight
Portland band The Slants find themselves in odd company with Washington’s NFL team
By SAM HANANEL
Associated Press

the First Amendment
protects “even hurtful
speech that harms members of oft-stigmatized
communities.”
“The First Amendment
forbids government regulators to deny registration because they find
the speech likely to offend others,” Judge Kimberly Moore said for the
majority.

ANTHONY PIDGEON/REDFERNS VIA AP

WASHINGTON — Simon Tam has openly criticized the Washington
Redskins team name as a
racist slur that demeans
Native Americans.
But Tam and his
Asian-American
rock
band, The Slants, find
themselves on the same
side as the NFL franchise
in a First Amendment
legal battle over trademark protection for
names that some consider offensive.
The Supreme Court
could decide as early as
this month whether to

members of the very
group they claim to salute. The Redskins case
involves the trademark
office’s move last year
to cancel the team trademark that was first registered in 1967. A federal
judge has agreed with
that decision.
A federal appeals court
in Richmond, Virginia,
has not yet considered
the team’s appeal, but
the Redskins are urging
the Supreme Court not
to wait. If the high court
agrees to hear the Slants
case, the team wants the
justices to hear both disputes at the same time.
Such requests to leap-

This photo provided by Anthony Pidgeon, taken Aug. 21, 2015, shows
the Asian-American band The Slants, from left, Joe X Jiang, Ken Shima,
Tyler Chen, Simon “Young” Tam, Joe X Jiang in Old Town Chinatown,
Portland, Ore. The Supreme Court could decide as early as this month
whether to hear the dispute involving the Portland, Oregon-area
band. And if the Washington Redskins football team has its way, the
justices could hear both cases in its new term.
hear the dispute involving the Portland, Oregon-area band. And if
the football team has its
way, the justices could
hear both cases in its new
term.
At issue is a constitutional challenge to a law
barring the U.S. Patent
and Trademark Office
from registering trademarks that disparage
minority groups. The office denied a trademark
to the Slants in 2011 after
finding the name disparaged people of Asian descent.
The Slants say their
goal was not to offend
anyone, but to transform
a derisive term about the
shape of Asian eyes into
a statement of ethnic and
cultural pride. The band
won a major victory last
year when a divided
federal appeals court in
the District of Columbia
ruled the law prohibiting
offensive trademarks violates free-speech rights.
The Obama administration has asked the Supreme Court to overturn
that ruling.
The Redskins, too, say
their team name is meant
to honor American Indians. But the team has
faced years of legal challenges, and a testy public relations fight, from

frog lower courts are
rarely granted.
Tam, in a legal brief,
says if the court decides
to hear the cases together, the justices should do
so now rather than waiting for the appeals court
to rule in the Redskins
case. Otherwise, he says,
a future ruling against
the Redskins could end
up affecting the band’s
status.
Anyone who has visited The Slants’ website
will find the band members are certainly no
fans of the team. One
section has a lengthy list
of reasons why the cases are different. No. 1 is
“unlike REDSKINS, THE
SLANTS is not an inherent racial slur.”
The website says the
word Redskin “has a long
history of oppression”
and “the football team
treats the people as mascots.” By contrast, The
Slants “breaks stereotypes about Asian-Americans, especially in the
entertainment industry.”
Tam does not mention
those distinctions in his
brief to the court, and
he declined to be interviewed.
In The Slants case, the
U.S. Court of Appeals
for the Federal Circuit
ruled in December that

The
administration
argues that the law does
not restrict speech be-

“

reflects Congress’ judgment that the federal
government should not

‘The First Amendment forbids government regulators
to deny registration’

cause the band is still
free to use the name even
without trademark protection. The law “simply

affirmatively
promote
the use of racial slurs and
other disparaging terms
by granting the benefits

of registration,” the government said.
Jeremy Sheff, a professor at St. John’s University School of Law who
specializes in intellectual property, said the
Supreme Court could be
interested in the cases
because it has been “pretty aggressive” in protecting First Amendment
speech.
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Business Briefs
U.S. News Ranks PSU as
Top 10 ‘Most Innovative’
U.S. News & World Report has ranked
Portland State University among the
top 10 “most innovative” national universities in its Best Colleges 2016 rankings, released online last week.
In the U.S. News “most innovative”
rankings, Portland State moved up to
No. 9 from No. 16 on the second annual list of schools to watch for making
“cutting-edge changes.” PSU tied with
Purdue University–West Lafayette and
University of Michigan–Ann Arbor
and bested universities such as Harvard, Duke, Cornell and UC Berkeley.
U.S. News asked top academics to
name campuses that are “making the
most innovative improvements in
terms of curriculum, faculty, students,
campus life, technology or facilities.” A
school had to receive multiple nominations to be listed.
The 2017 rankings also recognize
PSU’s senior capstone, service learning and undergraduate business programs. PSU also is a top pick of high
school counselors.
PSU’s innovations include:
• A growing strategic alliance with
Oregon Health & Science University,
including a new joint School of Public Health and the Collaborative Life
Sciences Building on the South Waterfront, a state-of-the-art home for
health and science programs.
• ReTHINK PSU, a push to help students stay on course and graduate

•

•

•

•

•

sooner using innovative curriculum,
community engagement and effective technology. Projects include creating a better mathematics lab, new
online mentoring, targeted academic
advising, flexible degrees for returning adults and redesigned student
services.
The Four-Year Degree Guarantee, a
pledge that students who follow a degree path will graduate in four years
— or they can finish for free.
Expansion of the Urban Honors College to provide intense research opportunities and academic challenges
for highly motivated students.
BUILD EXITO, a partnership with
OHSU and community colleges funded with a $24 million grant from the
National Institutes of Health to create career pathways in biomedical
research for diverse students.
The Institute for Sustainable Solutions, a center for sustainable research, curriculum, and community
engagement at PSU that administers
a 10-year, $25 million challenge grant
from the James F. and Marion L. Miller Foundation.
“Building a Better Student Experience,” a project funded in part by
grants from the Gates Foundation
and Association of Public and Landgrant Universities to enhance advising, develop a personalized student
web portal and interactive degree
maps, and better coordinate student
services across campus.

U.S. News ranks colleges annually
from indicators of academic excellence, including surveys of administrators at peer institutions, student
retention and graduation rates, faculty
resources, student selectivity, financial
resources and alumni giving. More
information and full rankings are at
www.usnews.com/colleges.

SBA Now Accepting
2017 National Small
Business Week Awards
Nominations
The U.S. Small Business Administration is now accepting nominations for
its 2017 National Small Business Week
Awards, including the annual Small
Business Person of the Year. Since 1963,
National Small Business Week has recognized the outstanding achievements
of America’s small businesses for their
contributions to their local communities, and to our nation’s economy.
The dedicated website www.sba.gov/
nsbw/awards provides forms, criteria
and guidelines for submitting a nomination.
SBA Awards given in celebration of
National Small Business Week, April
30 – May 6, 2017, include the following:
• Small Business Person of the Year
o One from each of the 50 states, the
District of Columbia, Puerto Rico,
the U.S. Virgin Islands, and Guam.
• Exporter of the Year
• Phoenix Awards for Disaster Recovery
o Phoenix Award for Small Business
Disaster Recovery
o Phoenix Award for Outstanding

Contributions to Disaster Recovery, Public Official
o Phoenix Award for Outstanding
Contributions to Disaster Recovery, Volunteer
• Federal Procurement Awards
o Small Business Prime Contractor
of the Year
o Small Business Subcontractor of
the Year
o Dwight D. Eisenhower Awards for
Excellence (for large prime contractors who use small businesses
as suppliers and contractors)
o 8(a) Graduate of the Year
• Jody C. Raskind Lender of the Year
• Small Business Investment Company
of the Year
• Awards to SBA Resource Partners
o Small Business Development Center (SBDC) Excellence and Innovation Center Award
o Women’s Business Center of Excellence Award
o Veterans Business Outreach Center of the Year
All nominations must be submitted
no later than 3 p.m. EST, Monday, Jan.
10, 2017. SBA will no longer be using
the Small Business Week online portal.
All nomination packages may only be
hand delivered or mailed to an SBA Office. Email submissions of SBA Awards
forms will not be accepted as they contain personally identifiable information (PII).
For contact information and other
District Office information visit online
at http://www.sba.gov/districtoffices.

See BRIEFS on page 10
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PCC CASCADE CAMPUS LIBRARY RENOVATION

